
 
 
FOR IMMEDIATE RELEASE 
 

HAKKASAN GROUP ANNOUNCES OMNIA SAN DIEGO SCHEDULED TO OPEN SPRING 2015 
 
 
SAN DIEGO, CA (October 24, 2014) – Global hospitality company Hakkasan Group, today 
announced OMNIA San Diego, a new nightlife concept set to open Spring 2015. OMNIA will take 
over the space formerly occupied by Stingaree nightclub, which will celebrate with a closing 
party on November 2, 2014 before undergoing a full venue remodel. OMNIA will join the San 
Diego community shortly following the debut of the brand’s flagship nightclub at Caesars 
Palace in Las Vegas.  
 
“We selected San Diego as the next location to expand our newest nightlife concept, OMNIA, 
as it is such a vibrant and booming city, and we believe it will complement the existing offerings 
in the area,” said Neil Moffitt, CEO of Hakkasan Group. “The OMNIA experience exudes 
opulence with its classic design while merging with state-of-the-art, modern technology, and we 
are confident that OMNIA will enhance the appeal of the Gaslamp Quarter attracting locals, 
tourists and even opening the doors to more international guests.”	  
 
Hakkasan Group is renowned for opening the most popular nightclub and dining destinations in 
each of its locations. OMNIA San Diego will present guests with a unique, unparalleled nightlife 
experience, complete with the level of service and quality Hakkasan Group customers have 
grown accustomed to, in the heart of their city.  
 
Guests can visit www.OMNIANightclub.com, to sign up for insider information, news and 
announcements about the future hot spot. Guests can also find OMNIA San Diego on 
Facebook, Twitter and Instagram. For private or corporate event opportunities, please call 619-
704-9704, or visit www.omniaightclub.com. 
 
ABOUT HAKKASAN GROUP 
Hakkasan Group is a worldwide entertainment, dining, nightlife, and hospitality company with 
establishments currently located across the United States, Europe, Middle East, and Asia.  Its 
namesake is taken from its Michelin-star restaurant that set the high-level standard for the 
group’s collection of diverse brands.  Its ‘brand-first’ philosophy builds dining, nightlife, day life, 
and soon-to-be hotel concepts into world-class lifestyle hospitality brands, all with a focus on 
service, design, innovation and the experience. 
 
Its restaurant portfolio includes the flagship Hakkasan Restaurant with 12 locations worldwide, as 
well as Yauatcha, HKK, Sake no Hana, Herringbone, Searsucker, and Social House.  Under the 
nightlife/daylife umbrella of brands are Hakkasan Nightclub, Wet Republic, HQ Nightclub, HQ 
Beach Club, and OMNIA (opening at Caesars Palace and in San Diego, Spring 2015.) In 2014, 
Hakkasan Group and MGM Resorts International announced the formation of a joint venture 
hotel management company named MGM Hakkasan Hospitality with a series of hotel and resort 

http://www.hakkasangroup.com
https://www.facebook.com/OmniaSanDiego
https://twitter.com/OmniaSanDiego
http://instagram.com/OmniaSanDiego
http://www.omniaightclub.com


projects already under development including MGM projects in the Americas, the Middle East, 
and Asia along with Hakkasan projects in Abu Dhabi and Dubai. Hakkasan Group is owned by 
Tasameem Real Estate LLC, an Abu Dhabi-based investment company. For more information, 
visit www.hakkasangroup.com. 
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