
 

 

 

NICK MCCABE PROMOTED TO CEO OF HAKKASAN GROUP 

 

 

Las Vegas, USA, April 17, 2017: Global hospitality company Hakkasan Group today announced 

the promotion of Nick McCabe to CEO, effective immediately. McCabe formerly served as 

President and COO of Hakkasan Group, and succeeds Neil Moffitt, who resigned from his role 

today. 

 

In his new role, McCabe will navigate the company along its aggressive growth trajectory, 

pursue further business development opportunities and oversee the company’s entire global 

portfolio of dining and nightlife brands. He will also be leading Hakkasan Group through the 

proposed merger with hospitality giant sbe, creating the most dynamic hospitality, residential, 

restaurant and entertainment company in the industry. 

Khalifa Bin Butti, Chairman of Hakkasan Group, commented, “As Hakkasan Group continues its 

global expansion, Nick McCabe is the natural choice to lead the company. As CEO, he brings 

an in-depth knowledge of the hospitality industry, extensive experience of being at the cutting 

edge of new technological developments and an international vision. In his previous role with 

the company, Nick was an invaluable asset and played an integral role in transforming 

Hakkasan Group into one of the world’s most admired lifestyle companies. He is therefore 

perfectly placed to steer Hakkasan Group into the next exciting chapter of its prestigious 

history.”   

Having joined the company in 2013 following its acquisition of Angel Management Group, 

McCabe brings more than 15 years of management and venue development experience to 

Hakkasan Group. Since becoming part of the group, he has overseen the global expansion of 

the company’s portfolio, which in 2017 is scheduled to grow from 60 to 72 venues across 4 

continents with forthcoming openings in Waikiki, Jakarta, Bali, Mexico and Saudi Arabia. 

Nick McCabe commented, “I couldn’t be more proud to take on the challenge of leading the 

company that I’ve been both a fan of, and then a part of, for the past six years, and I can’t 

thank our Chairman and board members enough for their support. While it’s a bittersweet time 

due to the departure of my mentor Neil Moffitt, I hope that I can continue the amazing work 

that was done by him to bring the company to where it is today. I also look forward to working 

alongside Sam Nazarian and the sbe team in an organization that promises to be the most 

exciting hospitality company in the world. Knowing the strength of the executives at both 

companies, I’m excited that we’ll be surrounded by a team that is more than capable of 

achieving the ambitious goals that we share.” 

Prior to his role with Hakkasan Group, McCabe began his career as an entrepreneur in Miami 

where he launched innovative nightlife and lifestyle website, CoolJunkie.com. The portal quickly 

became the nightlife authority in Miami, and he soon took it national with satellite sites in New 

York, Los Angeles and Chicago, among other cities in the United States. McCabe became a 

partner and Chief Creative Officer of Track Entertainment in 2005 after the company acquired 

of his vision, and oversaw an array of large-scale and high profile projects for well-known brands, 

including Pepsi, Bacardi, T-Mobile, Aquafina and Sierra Mist, while also assisting in the 

development of various entertainment websites. 

 



 

 

 

 

Following his role with Track, McCabe created a series of extremely popular ‘B-Live’ music 

festivals for Bacardi in 2006. With the momentum of Bacardi B-Live fueling his ambition, he 

formed his own music marketing company, The Big Idea in 2007. Through this new business, he 

continued to work on Bacardi B-Live in conjunction with Neil Moffitt’s Las Vegas-based 

entertainment and nightlife company Angel Management Group (AMG) before deciding to join 

the AMG team on a full-time basis. 

While at AMG, McCabe served as Vice President of Strategy, overseeing all business 

development and company strategy, and playing a leading role in securing projects including 

various business acquisitions and large-scale openings. Following its acquisition of AMG in 2013 

McCabe became President and COO of Hakkasan Group, and alongside Neil Moffitt guided 

the company through the launch of the world-class Hakkasan and OMNIA nightclubs in Las 

Vegas, the acquisitions of Enlightened Hospitality Group, H.Wood Group and The Light Group, 

and the continued expansion of the company’s brand portfolio across the globe.  

 

 

Ends 

 

About Hakkasan Group 

Hakkasan Group is a worldwide hospitality company with establishments across North America, 

Europe, Middle East, Asia and Africa. Its namesake is taken from its Michelin star restaurant that 

set the high-level standard for the group’s collection of diverse brands. Its ‘brand first’ philosophy 

builds restaurants, nightlife, daylife and soon-to-open hotels, resorts and residences into world-

class hospitality brands, all with a focus on service, design, innovation and experience.  

Its restaurant portfolio includes Hakkasan, with 11 locations worldwide, Ling, Yauatcha, HKK, Sake 

no Hana, Herringbone, Searsucker and Ivory on Sunset. Under the nightlife/daylife umbrella of 

brands are Hakkasan Nightclub, Wet Republic, OMNIA and JEWEL Nightclub. 

Hakkasan Group is fully owned by Alliance International Investments LLC, an investment company 

based out of Abu Dhabi. 
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